THE TOQUE CAMPAIGN
BUSINESS OPPORTUNITIES

Buy a toque
today to prevent
homelessness
tomorrow.
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For twenty-five years, Raising the Roof’s annual Toque Campaign has
worked with partner agencies to provide long-term solutions to prevent
homelessness in Canada. The campaign runs from November to March,
selling toques within our local communities to raise much needed funds
and awareness for homelessness throughout Canada.
Participating in this campaign is a great way for your business to get
involved in supporting local agencies, educating your community about
the issue of homelessness and bringing a social mission into your business
objectives. Show your customers that you care!
EXAMPLES OF HOW YOUR BUSINESS CAN PARTICIPATE IN
THE CAMPAIGN:
Buy toques or masks for your staff for the holidays, or
simply as a thank you, while also giving back to your local
community.
Purchased toques can also be donated back to shelters.
Staff or corporate regional offices can compete amongst
each other in toque sales.
Retailers can sell toques in store.
Raising the Roof will provide social media and website
recognition.
Opportunities for co-branding.
Any other creative ideas you might have to support the
toque campaign!
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WHAT IS
HOMELESSNESS?
Homelessness, simply defined, is the absence of a place to live.
Approximately 235,000 Canadians experience homelessness each year.
The number of homeless people, and the length of time they spend
homeless, continues to rise. The root cause of homelessness is poverty.
Canada’s homeless population is incredibly diverse, wth the individuals we
see on the streets representing less than 20% of the homeless population.
As many as 50,000 people make up the “hidden homeless" – individuals who
temporarily stay with family or friends because they have nowhere else to go.
Families with children are the fastest growing homeless demographic.
That number is only expected to grow, as over 10% of Canadian families
currently live below the low income cut-off—unable to meet even the most
basic needs.
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THE DIFFERENCE
A TOQUE MAKES
The Toque Campaign isn’t just about purchasing a toque, it’s about raising
awareness and funds for Partner Agencies across Canada that will benefit
their community initiatives, as well as Raising the Roof's RESIDE program
which renovates vacant or under-utilized spaces into energy efficient
affordable housing through partnerships with social enterprise contractors
and local housing providers. Here are some examples of how the Toque
Campaign has helped with homelessness prevention and support across
Canada.
Proceeds from the Toque Campaign supports low income families
overcome social and economic barriers to avoid eviction and remain in
stable housing.
Proceeds from the Toque Campaign provides healthy meals for
residents in supportive housing across Canada.
Proceeds from the Toque Campaign supports emergency shelters who
provide much needed support to people experiencing homelessness.
Proceeds from the Toque Campaign help women exit situations of
sexual exploitation with 70% of program participants permanently
ending their situations and the risk of homelessness.

GET IN
TOUCH

For information on how your business can get involved
in this year's Toque Campaign please contact:
Shoshana Coodin, Marketing Manager
shoshana@raisingtheroof.org
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